Blog #5

Feel free to write about something about how semiotic concepts relate to Emoji and how we visually communicate in this day and age.
I think that emojis tie to the concepts of semiotics.   Let’s take the emoji of the happy face as an example.
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Signifier:

The image is of a smiling face.

Referent:

The image refers to a human face.

Signified:

The image signifies happiness and contentment.  This emoji can also be used to indicate lack of malice.  For example, if someone is playing around and they text a sarcastic comment but want to indicate that the comment is just in jest they can add this emoji at the end of the comment to indicate the tone of the statement.

write about your reaction to the article about the man who translates emojis for a living (who on good earth would of thought that this type of interpreter would be necessary!?);
My first reaction to this was how did this job even come about and he beat 500 applicants – where was this even advertised?   After my astonishment faded and I thought about this – it makes sense.   As discussed in the articles emojis that mean one thing in one country may been something else in another.  Being able to guide your customer using emojis in communication would be helpful in the global economy.
write about how you think emojis may evolve in the future (for example, GIFs have become very popular in the recent year or two).
I think the current trend in communications seems to be more instantaneous communication. Emojis and GIFS can express a concept very quickly and more succinctly than the text used to express the same concept.  The other benefit for using emoji or GIF is that helps clarify the meaning.   Words do not always express tone to the recipient.  Emojis and GIFs do a much better job with tone due to the visual clues they impart to the receipient.
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