In today's blog I want to discuss the concept of information scent.  First, the word scent threw me off at the beginning of the article.  For me, scent is tied to the olfactory system and is one of our five senses.  How does scent apply to the use of labeling in a website? 

After a bit of research I found the answer to my question.  It appeared in a Wikipedia link for information foraging. Here is what it stated about information scent, 

"The most important concept in the information foraging theory is information scent.[1][2] As animals rely on scents to indicate the chances of finding prey in current area and guide them to other promising patches, so do humans rely on various cues in the information environment to get similar answers. Human users estimate how much useful information they are likely to get on a given path, and after seeking information compare the actual outcome with their predictions. When the information scent stops getting stronger (i.e., when users no longer expect to find useful additional information), the users move to a different information source." ("Information Foraging").

This made much more sense to me.   The viewer of the webpage is using the cues they are getting from labeling and other items on the page to make a determination that this path will produce a certain outcome.  If the path does not meet what they expect then they leave the page and go on to another one.   The best example I can think of for this is YouTube and the concept of "click bait".  YouTube creators profits are based on the number of views or "clicks" they get for a certain posting.  Cick bait is when the creator uses exaggerated or eye catching text that would make readers click on that link.  I have had this happen to me where I click on the link expecting to get certain information and then realized after watching the video it was not included in the contents of the video.  

When this happens to me, I remember it and I am less likely to view content from that user.  In a similar way, if the labels and navigation of a website does not lead the viewer to an expected outcome or information there is a good chance that the viewer will not use that page in the future.  As my grandmother was fond of saying, fool me once shame on you; fool me twice, shame on me.
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